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W e are l e v e r a g i n g o u r 
d ig i ta l c o m m u n i c a t i o n 
p l a t f o r m s t o k e e p i n 
t o u c h w i t h ou r buye r s . 

These p la t fo rms inc lude te lephony, SMS, 
emai ls , websi tes , mobi le apps , social me-
dia and social cha t . W h e n t h e MCO w a s 
announced , we immedia te ly in fo rmed all 
our buyers t ha t S P Setia ha s activated t h e 
w o r k - f r o m - h o m e a r r a n g e m e n t and pro-
vided t h e m w i t h t h e key contac ts to call 
[should t h e y require assis tance] . 

We have also e n s u r e d t h a t all of ou r 
p r o d u c t i n f o r m a t i o n is m a d e avai lable 
o n our digi tal c h a n n e l s . Cus tomer s can 
v iew t h e product details and reach out to 
our personnel t h r o u g h the various digital 
c h a n n e l s available. 

We have also introduced the Setia Com-
m u n i t y mobi le app w h e r e buyers at our 
key townships can interact w i t h us W e are 
cont inuous ly improv ing our services and 
adopt ing n e w c o m m u n i c a t i o n c h a n n e l s 
to engage w i t h our buyers . j 
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A l t h o u g h our p h y s i c a l 
office is closed, our buy-
ers can always r each us 
t h r o u g h a p h o n e ca l l , 

WhatsApp, Facebook Messenger and email. 
We have th ree call l ines, two W h a t s A p p 
l ines, a Facebook accoun t (Tan & Tan De-
ve lopment s ) and a n emai l account . Our 
phone number s and email are available on 
Tan & Tan Developments ' Facebook page 
as well as our websi te . If potent ia l buyers 
are in te res ted in a v i r tua l w a l k t h r o u g h , 
our sales consu l t an t will direct t h e m to 
t h e 3D w a l k t h r o u g h on our websi te . 
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t is a n u n p r e c e d e n t e d t i m e as t h e n a t i o n g r a p p l e s w i t h t h e Covid-19 
p a n d e m i c . Plans are be ing r e d r a w n and n e w m e a s u r e s are be ing imposed 
by t h e gove rnmen t , a f fec t ing all sectors, inc lud ing proper ty deve lopment . 

The Movement Control Order (MCO), w h i c h has n o w has been extended to 
April 14, ha s resul ted in a na t ionwide s h u t d o w n of all non-essent ia l bus iness 
p remises , inc lud ing proper ty sales galleries. For developers, project l aunches 

are be ing deferred whi l e sales have suffered. 
City Cr Country contacted top 10 developers in The Edge Malaysia Property Excel-

lence Awards (TEPEA) 2019 t h a t are looking at innovat ive ways to s tay in t ouch 
w i t h homebuyers and investors in the shor t run . The Edge Malaysia Top Property 
Developers ' Awards, w h i c h anchor s TEPEA, r anks t h e bes t p roper ty developers 
in t h e coun t ry based on b o t h qual i ta t ive and quant i ta t ive a t t r ibutes . W i t h t h e 
except ion of Sunway Property ( the proper ty a r m of Sunway Bhd), IOI Properties 
Group Bhd and UOA Development Bhd, w h i c h decl ined to par t ic ipate , t h e top 
developers talk about h o w t h e y have resorted to digital p l a t fo rms and mobi le 
apps , w i t h some op t ing to sell the i r p roduc ts onl ine . Below are the i r takes on 
and s h o r t - t e r m p lans for t h e MCO. 
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It is a cha l l eng ing t i m e 
for Malaysia a n d every-
one as w e t ry to f l a t t en 
t h e curve a n d tackle t h e 

Covid-19 p a n d e m i c . Our offices and gal-
leries m a y be closed bu t our cus tomer en-
g a g e m e n t con t inues t h r o u g h our digital 
p la t forms, on w h i c h we have always been 
active, such as Facebook, I n s t a g r a m and 
WhatsApp. We have the EcoWorld Neigh-
b o u r h o o d App w h e r e our r e s i d e n t s a re 
kept upda ted on t h e h a p p e n i n g s in the i r 
o w n ne ighbourhood . Dur ing th i s period, 
we have also es tabl ished ho t l ines for our 
res idents to reach us more convenient ly. 
We m a y no t be physical ly p resen t bu t we 
are just a p h o n e call or a click away. These 
p la t forms of c o m m u n i c a t i o n are no t n e w 
to us and have always been a n i m p o r t a n t 
anci l lary tool for EcoWorld. 

W i t h the MCO, our EcoWorld Auxiliary 
Police t e a m r e m a i n s on s t andby 24/7. It is 
a n essent ia l par t of h o w we suppor t our 
residents and communi ty , more so dur ing 
th i s t ime . And t h e t e a m has proved t i m e 
and again h o w valuable it is, no t only to 
us b u t to t h e people it serves. 

Our s t rong presence on various digital 
platforms ensures tha t our brand is always 
visible. We are pleased to share t h a t our 
latest h o m e o w n e r s h i p p r o g r a m m e , # I n -
staYours, is t h e perfec t mode l for digital 
buying.The whole sales process,right down 
to loan appl icat ion, can be done f r o m t h e 
comfor t and safety of one 's h o m e . 

In v iew of t h e MCO, w e 
have sh i f ted our focus to 
onl ine cus tomer engage-
m e n t . We have b e e n get-

t ing a steady s t ream of online enquiries on 
proper t ies and responses have been good. 
W e are still see ing s t r o n g t raff ic to our 
websi te ... it r e m a i n s cons i s ten t at about 
90% of the traffic we were seeing before the 
MCO. Other t h a n our websi te , we actively 
respond to queries on our Facebook and 
I n s t a g r a m pages. We w a n t our cus tomers 
to r e m a i n safe and comfor tab le at h o m e , 
b u t a lso be able to fu l f i l t h e i r i n t e r e s t 
in proper ty . To enable ou r c u s t o m e r s to 
b rowse and p u r c h a s e p r o p e r t y w i t h o u t 
l eav ing t h e i r h o m e s , S ime Darby Prop-
erty will be deploying t h e Onl ine Guided 
Sales Exper ience c a m p a i g n f r o m M a r c h 
25 to 31 ( the c a m p a i g n has been ex tend-
ed to April 14). 

I t is a one - to -one in te rac t ive gu ided 
sales experience where our sales executive 
will lead t h e cus tomer t h r o u g h t h e prod-
ucts on sa le , f rom enquir ies r ight t h r o u g h 
to booking a un i t , all w i t h o u t physical ly 
going to a sales gallery. We will roll th is out 
first w i t h The Ridge@ KL East and Senada 
Residence @ KLGCC Resort w i t h special 
deals and rebates for t hose w h o do get a 
u n i t on l ine du r ing t h e c a m p a i g n period. 
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W e c o n t i n u e to engage 
our c u s t o m e r s t h r o u g h 
re levant and t imely con-
ten t , especially on social 

media , ty ing our b rand tagline, 'Find Your 
Happy' , to t h e cu r r en t s i tua t ion . We em-
pa th i se w i t h everyone b u t we would like 
to r e m i n d our c u s t o m e r s to r e m a i n op-
t imis t ic despi te t h i s t i m e of u n c e r t a i n t y 
a n d advers i ty . T h e c o n c e p t of ou r n e w 
b r a n d i n g d i rec t ion , w h i c h we l a u n c h e d 
late last year, is to show tha t happiness can 
be found in any c i rcumstance [if we m a k e 
t h e best of it]. Likewise, we have also been 
sha r ing w i t h our followers w h a t t hey can 
do to get t h r o u g h the MCO period, includ-
ing t ips for s taying hea l t hy and work ing 
f rom home . W i t h our sales galleries closed 
and face-to-face in te rac t ion unavai lable , 
c o m m u n i c a t i n g w i t h our cus tomers digi-
tally and the t radi t ional m e t h o d of p h o n e 
calls are t h e only opt ions . Though we are 
in par t ia l lockdown, people will have t h e 
t ime to consume more media and respond 
immedia te ly should our messages h i t t h e 
mark and pique the i r interest . For tha t ,we 
focus on c h a n n e l s s u c h as radio, social 
media and onl ine news pla t forms to com-
m u n i c a t e our m a r k e t i n g c a m p a i g n s and 
to reach out to prospects u s ing exci t ing 
promot ions w i t h attractive rebates, prizes 
and faci l i ta t ing easy entry. 

Despite the closure of all our offices, we 
are still c o m m i t t e d to engag ing w i t h our 
cus tomer s . Our tol l - free n u m b e r is still 
operat ional , a l t h o u g h calls are re-routed 
to ou r s t a f f ' s mob i l e n u m b e r s , a n d our 
c u s t o m e r care c o n s u l t a n t s a re st i l l re-
spond ing to emai ls as t h e y always do. We 
have also r amped u p our digital cus tomer 
exper ient ia l efforts such as v i r tua l walk-
t h r o u g h of our projects and video confer-
ences . W h i l e we are c o g n i s a n t of o t h e r 
tools such as chatbots ,our discerning and 
sophis t icated cus tomers expect more be-
spoke responses f rom us. In J u n e last year, 
we hi t a digital t r ans fo rmat ion miles tone, 
l a u n c h i n g our digital c u s t o m e r in terac-
tive e x p e r i e n c e ^ mobile app available on 
b o t h iPhone iOS and Android Play Store 
called h u b . Developed to ca ter for UEM 
Sunrise 's loyal cus tomers , or 'Trĕsorians' , 
and f u t u r e homebuyer s , it is a tool and a 
digital one-s top cent re to help cus tomers 
keep t rack of t h e produc ts t h a t t h e y buy, 
the i r bil l ing progress, m a k e a p p o i n t m e n t 
book ings of crucia l col lect ion and jo in t 
inspec t ion , m a k e submiss ions and t rack 
defects, [gain] Trĕsor status to see the latest 
promot ions f rom part icipating merchan t s 
and [keep upda ted on] u p c o m i n g events 
and n e w project l aunches . • 
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All IJM Land sales galler-
ies and offices nationwide 
a re t e m p o r a r i l y closed. 
O u r sa les a d v i s e r s a re 

work ing f r o m h o m e a n d r e m a i n acces-
sible for a n y as s i s t ance t h r o u g h m u l t i -
ple p l a t f o r m s i n c l u d i n g mob i l e p h o n e , 
WhatsApp, SMS, emai l and website. Whi le 
we are l imit ing in-person interact ion wi th 
staff as m u c h as possible, t h e y are pre-
pared to c o n t i n u e serv ing c u s t o m e r s in 
a safe w a y and r e spond ing via emai l and 
p h o n e . Additionally, we are accelera t ing 
t h e use of our digi tal p l a t f o r m s to mar -
ket our proper t ies safely.These p la t fo rms 
allow our sales advisers access to project 
i n f o r m a t i o n at a n y t ime , f r o m h o m e , the 
office or anywhere . Sales advisers can also 
c o m p l e t e t h e i r sales bookings , p e r f o r m 
credit checks for buyers ... u p to b a n k fi-
n a n c i n g t h r o u g h these p la t fo rms . 

I JM Land wi l l also provide p r o p e r t y 
updates and details of upcoming launches 
and deve lopments on our websi te and all 
social med ia channe l s . We are r a m p i n g 
u p effor ts to m a r k e t our p roper t i es and 
c o n n e c t w i t h buyers . We have l ined u p 
proper ty ads a n d videos as well as on l ine 
reg is t ra t ion to enable buyers to register 
the i r i n t e res t w i t h us. They can s u b m i t 
the i r details to us digitally. Th rough th i s 
effort , we are able to keep in t ouch w i t h 
buyers to provide suppor t ing in format ion 
and updates. We are also us ing technology 
and online marketing, such as e-brochures, 
providing 360° v i r tua l s h o w house walk-
t h r o u g h s and cura t ing re levant con ten t 
for social med ia . Our sales advisers c an 
have a live w a l k t h r o u g h w i t h t h e buyers, 
a l l owing t h e m to v i e w t h e s h o w u n i t s 
f r o m t h e comfor t of the i r h o m e s . We be-
lieve these are the r ight s teps to take to 
m a i n t a i n essent ial access w i t h o u t r isk or 
pe r sona l con tac t and , at t h e s a m e t ime , 
he lp con ta in t h e spread of t h e v i rus and 
ensure the safety of our buyers, employees 
and c o m m u n i t i e s . 
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T h e Covid-19 o u t b r e a k 
h a s cer ta in ly placed t h e 
world on edge, w i th m a n y 
daily r ou t i ne s a n d lives 

disrupted. Our hear t s and though t s go out 
to t h e people and bus inesses affected by 
th i s unp receden ted event . We believe i n 
doing our par t as a responsible corporate 
c i t izen to l imi t i ts spread and impac t . As 
a responsible proper ty developer, we are 
doing our par t , soldiering on w i t h day-to-
day mat te r s .Mah Sing is heavily reliant on 
technology — our employees are work ing 
f r o m h o m e us ing collaboration tools t ha t 
have been i m p l e m e n t e d company-wide 
for some t i m e now. 

Upon t h e a n n o u n c e m e n t of t h e MCO, 
w e no t i f i ed ou r e x i s t i n g p u r c h a s e r s — 
t h r o u g h our Facebook closed g roup a n d 
sent p u s h not i f ica t ion via My M a h Sing 
app — t h a t our cus tomer service t e a m re-
m a i n s ful ly opera t iona l and is reachable 
via p h o n e , Wha t sApp , emai l , direct mes -
saging t h r o u g h M a h Sing Facebook and 
I n s t a g r a m as well as live cha t on My M a h 
Sing app. We are us ing onl ine platforms to 
showcase our products to potential buyers 
— m o s t of our n e w projects are available 
for v i ewing via v i r tua l s h o w r o o m s . Our 
p r o p e r t y advisers are also avai lable for 
video cha t s w i t h po ten t ia l buyers. W h i l e 
we are us ing th i s m e d i u m to reach out to 
buyers dur ing the MCO, we foresee tha t in-
creased digi ta l isa t ion is t h e w a y forward 
for t h e en t i re indust ry . I n d u s t r y players 
need to be alert and play ca tch-up once 
t h e s i tua t ion improves . 

Buyers are also able to s tay connec ted 
to our social m e d i a p l a t f o r m s for m o r e 
details on our projects and all t h ings Mah 
Sing via Facebook, I n s t a g r a m , YouTube 
and Linlcedln. 

Digi t isat ion of our busi-
ness to create a seamless 
cus tomer experience has 
always been a n ongoing 

effort i n Gamuda Land. Prior to t h e MCO, 
we had already been communica t ing wi th 
our c u s t o m e r s digi ta l ly e i t he r t h r o u g h 
our Gamuda Land mobi le app, our social 
med ia pages or our websi te . These chan-
nels wil l c o n t i n u e to be open to t h e pub-
lic a n d our c o m m u n i t y . We have a s t rong 
and e n t h u s i a s t i c t e a m t h a t is agile and 
able to respond quickly and strategical ly 
in every s i tua t ion . Our mobi le app, w i t h 
s t rong GL Friends followers,was launched 
last year, enab l ing res idents in our devel-
o p m e n t s to get i n t o u c h i n s t a n t l y w i t h 
our t o w n s h i p m a n a g e m e n t t e a m for any 
ass is tance t h e y m i g h t require .This is es-
pecially use fu l du r ing th i s period w h e r e 
people need to stay h o m e . Our t o w n s h i p 
m a n a g e m e n t t e a m is also on s t andby to 
assist res iden ts on t h e g round . Our t e a m 
had been working ceaselessly on Gamuda 
Land's on l ine proper ty deals prior to t h e 
MCO and we have decided to l aunch th i s 
c a m p a i g n to spread some good n e w s to 
genuine homebuyers. Our t eam has worked 
hard to provide potent ial purchasers w i t h 
m o r e va lue w i t h exc lus ive deals , ex t r a 
savings and addi t ional rewards . 

Customers can browse all ongoing and 
n e w d e v e l o p m e n t s a n d e x p e r i e n c e vir-
tua l s h o w u n i t tours on l ine bu t I h igh ly 
r e c o m m e n d genu ine buyers to reach out 
to our r e l a t i o n s h i p m a n a g e r s . W e have 
m o r e t h a n 70 r e l a t i onsh ip m a n a g e r s to 
assist cus tomers daily. We h o p e t h e y do 
take advan tage of t h e on l ine deals t h a t 
are available for a l imi ted period of t i m e 
only, f r o m March 24 to April 24. 

Recently, Gamuda Land entered into a 
partnership wi th online shopping platform 
Shopee to allow customers to browse and 

Gamuda Land properties 
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