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Malay buyers on the rise

An artist’s impression of the link houses to be built in Kita@ CyberSouth

there has
crease in the
number of Malay property
huyers as more have started
Lo take advantage of prop-
erties specifically turgeted for this
segment of the population.

With many Malay property
influencers as well as the govern-
ment encour 1 this segment
of buyers to become more active,

the number of buyers has been
growing steadily. Some of these
property

influencers  include

who provide a vast array
of information on various prop-
erly developments.
I media sites like Gila
log site authored by
Sdn Bhd CEO Faizul
Ridizan, have garnered hundreds
of thousands of followers. Gila
Hartanah's Facebook page has
nenrly 120,000 followers,

“The number of potential
Malay buyers and investors fol
lowing the Malay property influ
encers is mind blowing.”
property investor, speaker and
author Ahyval Ishak.

*There are many property
influencers who are tapping into
this markel. Some have a very
strong  following of 5000 1o
That's just a crazy
muemiber but it shows that this is o
huge markel o be tapped,” he
SaVS.

But this hasn't always been
the case. Many Malays were not
active in the past becouse they
did not readily understand the
property market. Moreover, there
was a huge lang barrier as
s were con
Ahval tells

SavS

((ERIATIN

most of the ey
ducted in English,
Focus\I.
A more and more influenc-
s are able to explain the prop-
arket in o “lingo that the
common Malay folk™ are able to
understandd, that is the awakening

heighte IILI| by the government’s

push o develop more Mal;

titled land o provide alfordable
hous for this group of buyers
One of these areas is Kampung
Bahru.

Property  investor,  speaker
and author Peter Yee savs more
Malay reserve land has been
developed over the vears, and
more recenthy, wakal lind is also
being developed for housing pur
poses. Wakaf land is a property
begueathed for the benefit of the
Muslim comumunity.

“This is happening in Penoang
Jand other parts of Malaysial,” he
told o forum held in conjunction
with the Swhengtee Property
Expo held in Kuala Lumpur st
weekend,

Various initintives have been
devised via the Focus Group
Committee  of  the  Penang
Bumiputera Housing  and
Property Development Couneil,
Among them is developing wakal
land into affordable homes. he
SHYS.

It is noted that the
Valley has also seen aff
residentinl properties b
on warkaf land as well as Mals 1y-
titled properties

Many property developers are
hopping on the bandw
many still have their reservations,
LES Bina Group Bhd appears o
be abde Lo tap inlo the Mals
with much suceess. en thit
the response to the Gest phiase of
Kita @ CyberSouth has been very
the mext  phase
: a similar response,”
suvs it group managing direclor
Fan Sri Lim Hock San.

Over 200 lerrace homes al
the development in Dengkil were
stapped up at the soft lnnch st
November,

Kita @ CyberSouth is located

Klang
||||l

an Mz reserve land in the
sourthe corridor of Gr T
Klang Valley hetween Putrajay:

and Cybe
e first ulrh Known as Kita

Bavu, introduced two phases

Phase 1A which consists of 120

« The number of Malay property buyers is
increasing as more of them arm themselves

with information

* Property influencers serve as link to generate
more knowledgeable buyers

A

=

Joseph Wong

units of 20 x 6ofl double-storey
terrace houses amd  Phase 24
comprising 100 units of 22
double-storey lownhouses, Prices
start from RM 309,000

“One of the reasons why we
were able to offer such low prices
is hecause the land was acquired
atalow price,” Lim says,

“Kita @ CyberSouth caters o
homebuyers  secking
able landed homes sel in a
community and family-focused
environment. vecessibility,
affordability and connectivity are
key components of this develop

ment as it is strategically located
in Dengkil,”

“The ©cor for the
Bumiputers his

increased,” Yee says, predicting
that more of such developments
will pusli fory given that the
conventional market has slowed.

A different time
“I hought my i
2003 and i
investment edue;
Since the early days, | hadn't seen
this (sort of) excitement from the
segment of the property
el

“It was predominantly the
English-speaking market, mostly
the Malaysian Chinese, who were
active. What 1 mean by active is
that they are the ones who visited
and frequented property expos,
events, seminars, basically any

property in

The number of potential Malay

Hakaﬁm:l has begun to be

buyers and i

Malay property influencers is
mind blowing, says Ahyat

thing property related,” Ahyat
VS,

According to him, the partici
pation of  Malays anl
Bumiputeras in prog -related
events has become noticeable 1o
the point that they make up the
larger po 1of the crowd,

“Now, | run seminars in lrge
halls packed with about 1000
Malay students, They are people
who come [t the Kl Valley
andd other parts of Malavsial and
they pay Iur admission to my

In conlrast, some Iru prop-
erty evenls conducted in English
h five to 10 speakers only
managed to pull in a few hun-
dred, he says.

“Why 1 highlight this is
becanse this kind of scene is very
il to achieve in the English-
iking property community, Al
least not in recent times. | used to
remember Lirge property conler

loped for housing purposes,
says Yee

ences and programmes in English
bl thiant wits mcany yesrs ago,

“Now it is very difficult to get
that kind of erowd in the English
speaking market. But when the
events are in M: mega evenls
are possible,” he savs

Ahyat points out that the
sheer mumber of people who L
up for property events conducted
in Malaw is “literally frightening

Language barrier
Ahvat is mainly pointing out Ih il
ge appears to be a n
by dividing  mainstream
buyers from the Malay s '1|ur|I
| run property prog
specifically for the Malay market.
Previously | focused on the
English market and sometimes
mix it with Bahasa Malaysia. |
soon realised that the Malays
dido’t attend such programmes,
not because they are not really
interested or not aware {of the
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More affordable homes and
apartments are planned for
Malay-titled land

Catering to needs

HE typical property boosters and selling points fike infrastruc
ture, amenities and common facilities will need amajor rethink if

property  marketh They  don'l
altened because of Uwe Enguage (of
commumication),

“With the Malay crowd, vou
cinmol  simply  transhate  from
Fnglishe, You leve 1o rephirase and
mustke it refevant, in e ight con
text, whatever vou are trving to
deliver. So when 1 decided o
focns on the Maloy market, my
following began to pick up very
quickly,” he says,

Property events held in Mali
are easily decmmed as mega evenls
as Lhey have w [actor of up
wling on the
property influencer.

s for his own experience,
vhival savs participants at his

Lo pen, o,

Lim says the response to the first
phase of Kita@CyberSouth has
been very encouraging

events range from leenage stu-
dents 1o Go-yvear-old  retirees,
with the majority being between
ryond w vears ol s

“Through our i
vevs, (we T} their
r 5 Trom ALz
EMaooaoo, The orily are
within the EMiowooo income
group and a growing number of
them are carning bevond that,

| e some participants in
my advance classes who lave
monthly incomes of Kygo.000,
HA s 00, RN om0 anl
recentlv. Rvhwoooon, The ones

il suir-
income
Ly

with | mcomes are mostly
aged g0 and abwewve,” he tells
Focush.

Having a mosque or surau in a property development is a selling point for Malay buyers

these properties bullt on M.
Just as some facil

Tarke

y land
5 and amenities will attract non-Malays but

/ | have to re-adjust their mindset to
arget

You would be surprised how important mosques and suraus are to
ays property investar, speaker and author

e to attract Malay buyers

at Ishak.

He says developments that do not have such amenities are unlikely

ract the Ma ommunity

build what buyers wa

pull t
ence | hadyv
Kuala Lum

Nomat

Malays didn't cc

number of buye
are on the rise?

on-Malays and non-
rway, he cay

buyers
pared to R

developersinvite
el

Abwnt points oot that his =t
dents™ are o very diverse group in
that they come to his events by
motoreyele o are chaulleur-
driven in imported continental
cars.  “Most  are  gainfully
emploved and 1o are business
owners,” he savs

Next property run
e Chinese  community - has
been the majority of buvers and
investors in the market for more
than one gencration, says Alivat

The current generation has
been in the markel since early
meaning that they have
already bought their first prop-
erty and have been investing in
the property market for o while,
e savs

“|However], they are pretly
wch  exhausted mentally,
emotionally  and most impor
tantly, financially. The Malays, on
the coutrary, have just found
their interest i property,

“They are now aware of the
property gme and perlaps, in

t points out that property developer
o if they intend toattract %-ielays_me-,' have

inantly non-Mal

v much money they throw into pre

S with this community,
¢ part of the market. The issu

 then amosque of

will strugg)
wasanex
BIN COf

ina big way[ he says

whether this market is

il at aware
vated But

my observation, some of the
vounger Malays who are entre
prenenes and running businesses
are the new breed of Malays with
financial capability 1o purchase
property,” says Ahyal

He points ont that the major-
ity of Malays fall within the
il le-meame ad low-income
hrickets.

“Thee Maliys earning RM 2000
o month ean only alford low-cost
units and  no-frill

“Like other Malavsions, this
segment would  prefer landed
property. I is what | eall the
rcad and  bulter” properties.
Single=story hink houses are very
papular, especially in the sub-
urhs. In fact, Malay reserve land
can sell casily

“Your don't really need o i
marketing budget. All vou need 1o
o is just W pul up posters i
the land and word will spread.
The Malass are very community-
based people,” he says, =1
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